HAIR IT IS! - THE NEW PROPECIA AD
The new PROPECIA® (finasteride, MSD) advertising campaign has recently gone to air. Titled "Propecia Twins" and starring the actors from the initial ad, it follows on from the original story but now we meet the twins four years later and there are some noticeable changes!

The findings of the PROPECIA twins study in 2002 generated the concept of using twins for the first ad campaign.
In the Twins study PROPECIA was compared to placebo in the treatment of male pattern hair loss (MPHL) for a period of one year in nine pairs of identical twins. Both twins in each pair were at similar stages of hair loss at the start of the study. At the end of the year, the twins were compared to see how their hair had changed.  Based on the analysis of photographs the study demonstrated that PROPECIA made a 
visible difference.

In total, PROPECIA is supported by five years of clinical trials. In the combined results of two five year trials, 65% of men taking PROPECIA had increased hair counts after five years and 90% had sustained protection against further hair loss. 

No other hair loss treatment in New Zealand can show the clinical research PROPECIA can. Check out http://www.propecia.co.nz/wiseup.asp
If you are concerned about male pattern hair loss (MPHL) here are some key facts: MPHL is hereditary and can come from either your mother's or your father's side. It sometimes misses a generation and other times it doesn't. For more interesting information on MPHL and PROPECIA go to www.keephair.com
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